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To Get The Most Out Of This
• Turn off all distractions
• Approach the material with an open mind (focus on 

the underlying concepts)
• Text your email address to 646.762.5026

to get the slide deck, replay and a detailed case 
study of our patient attraction system

• Don’t wait till the end to post your comments
& questions in the chat
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3 Problems Marketing FxMed
• Low market awareness regarding integrative/functional medicine

– Search-based marketing ineffective (SEO/SEM, PPC, directories)
– Single-point advertising insufficient to encourage paradigm shift

• Value proposition driven by outcomes over procedures
– Practitioner expertise & branded protocols drive value perception
– Patient empowerment & compliance driving behavior change

• Much higher barrier to initiate care 
– 3-6 months packages @ higher cost
– not covered by insurance



Key Insights For Marketing FxMed
• Build local market awareness with paid FB video ads

– Education-based marketing approach directly on platform
– FB videos allow for proper messaging (in ways text ads won’t)
– Essential to go beyond just posting organically on FB/IG

• Demonstrate expertise with automated nurture system
– Video series delivered via email to consistently nurture prospects
– Bite–size content to build trust > Webinar > Practice Intro Video

• Consistent + Relevant Messaging
– Consistent messaging across social > website > nurture > webinar
– Socratic method to encourage critical thinking



What Does It Take To Get A 
Prospect To Switch Providers?

• Jump across the chasm (get them to cross over from conventional > 
lifestyle medicine)



Let’s Assume I Want To 
Sell You On My New Diet…

• Jump across the chasm (get them to cross over from conventional > 
lifestyle medicine)



They Must Realize…
• There’s a reason why they are still sick (or 

haven’t achieved root cause resolution)
• They might have gone about their chronic 

wellness issues the wrong way
• Their current provider might not be the right fit 

any longer
• There are alternatives to what they’ve tried
• There is a compelling reason why your approach 

is better able to get them the desired results 



4-Part Messaging Framework
• Quick Hook: Create intrigue to consume the rest of the content.
• The Conventional Wisdom: Describe what the commonly held view is, 

and how conventional medicine approaches the problem.
• The Integrative Wisdom: Describe what they’re missing from a 

functional medicine perspective. 
• Next Steps/Call To Action: You can provide quick tips, engage them in 

comments but don’t forget to ask them to take the next step on your 
website.



Key Takeaways
• You need to be seen as different. As a compelling 

alternative. Can’t blend into the medical 
establishment.

• You need to pre-educate your prospects before 
you engage 1-on-1. Can’t do this manually, you 
need 20-30 touchpoints delivered 
automatically.

• Most practitioners don’t provide enough nurture.
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• Educational content marketing driven by marketing automation
• Which ones are you missing?
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BBM’s Patient Attraction System



You start from scratch. 
• We can craft a project-by-project 

gameplan how to build your patient 
attraction system over time

• We can discuss what partnering 
with BBM looks like

You have some elements in place. 
• We can craft a gameplan how to fill 

in the gaps in the most useful order
• We can discuss what partnering 

with BBM looks like

Schedule a free strategy session to get clarity:
https://bigboost.marketing/apply 

Schedule A Free
Practice Marketing Review

https://bigboost.marketing/cs



Practice Introduction Video

Upon scheduling phone consult:
• Confirmation email: Is our practice right for you?
• 24h-reminder email: Why root cause resolution?
• 6h-reminder email: What is functional medicine?



Practice Introduction Video
• Health Philosophy
• Our Goal
• Our Promise
• The Outcome
• Testimonials
• Our Process
• Benefits
• Considerations
• Right Fit?
• Not Right Fit
• Next Steps
• Still Unsure?

SCHEDULER EMAIL 2 EMAIL 3 EMAIL 4 EMAIL 5EMAIL 1



Here’s Why Your Marketing 
Isn’t Working

Education-Based Marketing
Delivered Via Marketing 

Automation

You Can’t Just BE A Great 
Clinician, You Have To Be 
KNOWN As One





Deep FxMed Marketing Expertise
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How To Attract & 
Nurture 30+ Prospects 
Each Month

Let’s take a look at live campaigns &
review how to attract, nurture and enroll prospects.
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Video Ads On FB
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Video Ads On FB
• You only pay FB if somebody watches 

more than 15 seconds…
• Yet all those < 15 sec views add up:

The “mere-exposure effect” is a 
psychological phenomenon by which 
people tend to develop a preference 
for things merely because they are 
familiar with them. 



ROI Of FB Video Ads
• Ad spend: $300/month ($10/day)
• 15000 video thruplays: 2 cents/thruplay
• 140,000 impressions: free
• 1441 clicks to website: free
• 150 optins (~10%): $2/optin

Best part? No more hassles with getting 
FB text copy approved!
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• Educational content marketing driven by marketing automation
• More personalized outreach to follow after pre-discovery call video
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BBM’s Patient Attraction System



Why The PAS Is Beneficial For Docs 
• Better patient empowerment

– better compliance, objections preemptively addressed
• Predictable, automated nurture system

– move beyond organic social, set-it-and-forget-it
• Lower ad costs

– nurturing on FB (lead with value) compared to 5-step funnel
– FB video ads get approved 

• More efficient discovery calls
– Weed out tire-kickers that can’t afford a paid case review
– Empower your team to handle discovery calls
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• We can craft a project-by-project 
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